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Skill Set
Developing and managing creative concepts
-Sales promotion, brand creation and promotion, event development and execution
-Working within constraints and regulations of client brands to extend and enhance marketing messages using available resources
Management in startup environment

-HR duties including hiring/firing, discipline, incentives, and salary negotiation
-Developing Procedures and workflow management
Experienced with multiple computer platforms and software

-Graphics (Adobe Photoshop, Adobe ImageReady, Windows Movie Maker)

-Web Development (Dot Net Nuke, Drupal, Wordpress)

-Business Data/Word Processing (Microsoft Office Suite)
Business development 

-Direct sales, sales promotion, sales management and training
Career Synopsis

President – Studio Veritas Productions, Louisville, Kentucky

· Created and deployed several websites using open-source Dot Net Nuke software in order to allow clients to more easily manage their online presence and engage their loyal customer base.

· Advised and/or managed social media functions for BoomBozz Pizza and Renaissance Fun Park.

· Created and deployed email marketing campaigns for several projects.

· Managed media and creative for BoomBozz Pizza.
February 2005-Current

General Manager – louisville.com, Louisville, Kentucky

· Developed new business for burgeoning internet advertising portal.  Increased company billing by 100%.

· Created new revenue streams through affiliate programs and contract sales force.

· Streamlined and packaged stable of products for ease of presentation and delivery to clients.
· Reformulated and managed company brand for greater visibility in advertising community and with consumers

· Worked alongside consultants to reconstruct site CMS from ground up, considering design, usability, content streams, and revenue streams.
· Managed staff to achieve goals in sales, traffic, special events, and content production.

· Oversaw budgeting and P&L to maintain profitability.

February 2002-February 2005
Radio Marketing Consultant-Clear Channel Broadcasting, Louisville, Kentucky

· Prospected, pitched, closed, and continued new and existing business for 4 FM radio stations.
· Promoted from within to generate new business and manage currently billing accounts.
· Developed, directed and coordinated comprehensive and measurable marketing programs for new and existing customer base.
· Developed local marketing plans with direct clients and advertising agencies to prepare marketing programs from concept development through finished campaign.
November 1998-March 2002

Director of Promotions-Clear Channel Broadcasting, Louisville, Kentucky

· Worked alongside sales department to create revenue generating promotions for new and existing clients.

· Promoted from overseeing one station (WTFX-FM) to three (WTFX, WQMF-FM, WZKF-FM) within 18 months.
· Executed special events including “game show” type promotions, remote broadcasts, and concerts.
· Organized and managed details of marketing communications plans developed to create station ratings and revenue.
· Oversaw creation of and maintained content for two station websites (WTFX, WQMF).
· Managed staff of twelve personalities, promotion staffers, and board operators.
December 1996-June 1998

Director of Promotions-Meridian Broadcasting, Fort Myers, Florida

· Established procedures by which the department operated including all paper trail, creative and inventory systems.
· Created print and television imaging for 2 brand new stations (WTLQ-AM, WPRW-FM).
· Purchased media including cable and broadcast television and direct mail.
November 1995-December 1996

Radio Marketing Consultant-Shefflera Broadcasting, Fort Myers, Florida

· Prospected, pitched, closed, and continued new and existing business for WJBX-FM.
· Acted as self-managed promotion director to develop revenue for clients.
· Created on-site promotion for exclusive use of clients.
September 1994-November 199

Marketing Manager-Nissco, Inc., Bonita Springs, Florida

· Planned “buying conference” meetings for 250-300 guests at resort hotels.
· Wrote, designed, and oversaw printing of all company newsletters and printed materials.

· Provided leadership for a member development committee and acted as liaison to company ownership with appropriate reports and recommendations.
· Developed sales promotions and incentives designed to drive revenue.
Education

July 1994 B.S, Ball State University, Muncie, IN.  Telecommunications Major/Public Relations Minor

Community Service

· Board member, Friends of the Waterfront

· Chairman of Outreach Committee, Kentucky Agency for Substance Abuse Policy (KY-ASAP)

· Board Member, Kentucky Agency for Substance Abuse Policy (KY-ASAP)

· 1999 American Women in Radio and Television “Star Award” nominee (Rising Star in Louisville Media)

· 2000 American Women in Radio and Television “Star Award” nominee (Promotion Director of the Year)

· Salvation Army “Angel Tree” Volunteer

· American Cancer Society “Relay For Life” participant

· American Red Cross Blood & Apheresis Donor
· 1999, 2000 Juvenile Diabetes Foundation “Radio Billboard Challenge” organizer and volunteer
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